GROW SMARTER ON SOGIAL

SIRATEGY, ANALYTIGS & CONNTENT PLANNING

How to build a clear content plan, interpret key analytics, and
create posts that drive engagement

GISELLE GENOVA
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I“ST"G nnM | want to make a variety of types of content
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FncEBoo K | want to connect with people in my local area

Posts About Photos More =

Details

€ Page - Women's clothing store
POLLUX is responsible for this Page.

321 Main St, Grand Junction, CO, United
States, Colorado

(970) 242-8050

B¢ ©

info@polluxstyle.com

©

polluxstyle.com

Promote Website

Open now

@

Price Range - $$
* 92% recommend (298 Reviews)

- See Pollux Clothing Company's About Info

My business has o
physical location

| am hosting events

Wed, Feb 26 at 6 PM
Modern Marketing for Creatives

Workshop ® Going ~
0 Debi and 3 friends
Colorado Mesa University Go with friends

811 N 12th St, Grand Junction, CO 81501-3220,
United States - 12 mi

@ Carlee Burnett

@a Kayla Bowers

@ Brooklyn Reuwsaat

&. Invite friends

5 going - 9 interested

Va0

Tickets

givebutter.com

Public - Anyone on or off Facebook

About Discussion

My business has
loyal customers

Reviews See all
92% recommend (298 Reviews)

Invite g , . Kathy Pritzl A Ky
W . recommends Pollux re
Clothing Company. Cc
Invite 6 months ago - ® 4\
Owner/staff and beautiful, The girls w
Invite affordable clothing!!! I'll be back & sweet and
wish the cl



TII(T“I( | want to create video content

e d' TikTok

Music
Charts

February 14, 2025

@duolingo

Top 50 Viral 50
292 16.1M 415.2M
Following Followers Likes

1 Not Like Us

Kendrick Lamar ﬂ m Message v
01:00

Free language education for the world.

2 Sweet Heat Lightning just an owl tryna vibe &
Gregory Alan Isakov ﬂ 2 . . .
& https://store.duolingo.com and 2 more b
y business
3 luther

agy oo 2 _ | organization has
: nss!.;:;:?h:pe T ¢ " 7 the Gblllfy to

) 4 Abracadabra
Lady Gaga m h I f I
_ =3 B . %o ave a playtu
5 peekaboo d 1\ B - S I|_°r|e
"WELCOME TIKTOK™ | oo osions 4

I D> 1575 = > 14.5M

A message from
Luis von Ahn

Kendrick Lamar
00:59
Duclingeo’s CEOQ

| enjoy music & m - KX
Viral irends | . Add comment...




PI“TEBEST My business is in a creative field

Pin Stats

<

50 0 0
0 | want to
Overview ® 0 Increase
Views 575 ViSi'l'a'I'ion
Engagement summary _
Interactions 50 Last 30 days (12/16/24 - 1/15/25) 2 e e -I-o my

Profile activity

5 . eoe
Impressions 34k » O O &

& Giselle Genova

Pin clicks 39 ) Ice cream Wmc_low Painting
Ilce cream window painting for the... See more

website

| want to post
content that is
primarily pictures  saves w3

Visit site




lI “ KEn I “ | want to post informative content

JNNECTION. ADVOCACY. EVENTS

FRUITA AREA CHAMBER OF COMMERCE

%, % f;,?"" Hosted by
Fruita Area Chamber of Thursday, April 11th / 5:30 PM - 7:00 PM L
2508 Blichmann Ave, Grand Junction 1
C Om m e rc e Register at events.fruitachamber.org " :
Your Community Connection. ] |

Business After Hours: CMU Tech

Non-profit Organization Management - Fruita, Colorado Event by Giselle Genova
- 604 followers - 2-10 employees B Apr 11, 2024, 5:30 PM - 7:00 PM MDT

Western Colorado Community College, 2508 Blichman | WO n-l- '|'O ge-l- -l-he WOI‘CI OU'|'

Ave, Grand Junction, Co, 81505, US...

essae r— R - ctiondes about a professiondl
YD ( roloving ) () y event that | am hosing

( anags
Home About Posts - .
| am hiring _7" Post as little as 2 times a weeK to he

| want to connect In the top 10%o off users on Linkedin

to professionals

& Kayla & 1 other connection work here Q




GONTENT-

Photos, videos, or words shared on a platform for others to see/engage with

REAGH-

Ihe amount of accounts that your content appeared for

ENGAGEMENT-

The amount of accounts that interacted with your content (likes, comments, shares)

“THE ALGORITHM™"-

A unique system that determines how content IS promoted across a social media platform




Why do these posts have similar
k‘ reach but diffrent engagement?
§

. _polluxboutique_ 255 _polluxboutique_
Pollux Clothlng Company

< Post insights 4 Post insights

Overview ®
Overview ®

Accounts reached 630
Accounts reached 767
Accounts engaged 34
Accounts engaged 140
Profile activity 26
Profile activity 12
Reach ®
Reach ®
630
Accounts rea Chi?-[.'!. 767
Accounts reached
44.9% 55.1% 'l
Followers® ® Non-followers
97% 3.0%
Followers e e Non-followers
[=]
Impressions 805
View sho | i
p Home 263 ® Impressions 935
P Q2 V> [N Profie 170 N iome 907
- . &7 Liked by stack_kayla_ and others _
&P, Liked by stack_kayla_ and others Hashtags 28 it _ T Profile 25
) ] . _polluxboutique_ The Pollux Glow-Up is officially a
_polluxboutique_ Emerald and leopard vibes in winrle in nraaracelll Tha taam hac haan hara wnrkinn

Other 344 Other 3



v
s |nitial Reaction  (§)
q Your followers give the initial n

e (@

IF your post IF your followers are

engages Non- engaging with your

F[ ”0W9 '8, VUU |Z VUU Se DUSI, ’[th...

W” InC’eaSB 1asn’[ag& “)
Followers mentions, etc, then.. ﬂ

icreased Increased

Reaction €=  Promotion

Gain engagement from both  |F your non-Tollowers are Your post starts to reach non-
followers and non-followers  engaging with your post, then...  Tollowers '




CONTENT PLANNING ) Meta

Business Suite
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Large gaps in between posts
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Lack of post variety

Not prioritizing reach, which is with video
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INKING GONTENT AGROSS PLATFORMS

- Instagram Account Claiming
Instagram —» PINLEIeSt @ — s

Automated Publishing giselle.genova onetaim
when accounts are linked Fa G e b 0 0 k
Selected board for Instagram posts

Connected to:

Private Instagram posts will be visible to
everyone, including non-Pinners, when auto-
published. If your Pinterest account or board is
private, posts will not be visible to others.

5] 1=

B Social >

If your board is private, Pinners won't be able to view your
content.

Share to Disable Auto-publish @ )

giselle.genova

Threads - Public
Resharing Content when

you download through a
third-party app

Giselle Genova
Facebook - Public




“TAKE-HOME™ GONTENT IDERS

B

- Meet The Team : Sem” How did you do that?

. J ﬂ,_fﬂ <F-’:‘;r-VVOrk|n

Progress

* . giselle.genova

=l VNV AL AHL 144N

s Q1YV2

.@,,- " Liked by stack_kayla_ and others

_pOIIUXbDUtique_ Meet the Team Monday] TOday, we =l . 0|Ute|vagreat year for me... I
would like to introduce our assistant store manager & @ Use template
stylists, Danielle Miller!

"l am a student at Colorado Mesa University studying
for my master's in occupational therapy. | have a one-
year-old dog named Goose who loves the outdoors and

QD 109 QGV N

&)} Liked by stack_kayla_ and others

giselle.genova Check out this cutie that's been
supervising my current mural project! Q‘H



GONTENT SIZE RATIOS

Profile Pictures Photo Posts TIKTok, Stories, Reels Facebook Event Graphic, Youtube Video

oo




BIG TAKEAWAYS

FaGes = engagment
Gonsitancy IS key
Video content IS the current trend



LET'S GONNEGT!

(53) @giselle.genova ﬂ Giselle Genova

@ giselierosegenova 0 @giselle.genova @ Giselle Genova
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