
GROW SMARTER ON SOCIAL
STRATEGY, ANALYTICS & CONNTENT PLANNING

How to build a clear content plan, interpret key analytics, and
create posts that drive engagement

GISELLE GENOVA



SOCIAL MEDIA PLATFORMS

PINTEREST TIKTOK LINKEDIN
INSTAGRAMFACEBOOK



Pictures
Videos
Stories
Words

WHAT IS CONTENT?



INSTAGRAM  I want to make a variety of types of content

Photos with
faces typically
get 38% more
likes than
photos without

47%47%47%
68%68%68% 44%44%44%



FACEBOOK
I am hosting eventsMy business has a

physical location

My business has
loyal customers

I want to connect with people in my local area



My business/
organization has
the ability to
have a playful
tone

TIKTOK

I enjoy music &
viral trends

I want to create video content



I want to
increase
visitation
to my
website

PINTEREST My business is in a creative field

I want to post
content that is
primarily pictures



I am hiring

I want to get the word out
about a professional
event that I am hosing

I want to connect
to professionals

LINKEDIN

Post as little as 2 times a week to be
in the top 10% off users on LinkedIn

I want to post informative content 



CONTENT-
Photos, videos, or words shared on a platform for others to see/engage with

REACH-
The amount of accounts that your content appeared for

ENGAGEMENT-
The amount of accounts that interacted with your content (likes, comments, shares) 

“THE ALGORITHM”- 
A unique system that determines how content is promoted across a social media platform 

SOCIAL MEDIA DEFINITIONS



SREACH       ENGAGEMENT Why do these posts have similar
reach but  diffrent engagement?V



IF you use 
hashtags, 
mentions, etc, then...

Post Initial Reaction

Increased
PromotionIncreased

Reaction

reaches around 20% of your
followers

IF your followers are
engaging with your
post, then...

Your post starts to reach non-
followers

IF your non-followers are
engaging with your post, then...

IF your post
engages Non-
Followers, you
will Increase
Followers

Your followers give the initial
engagement

Gain engagement from both
followers and non-followers

THE CHAIN OF REACH & ENGAGMENT



Story

Video

Post

SUCCESSFUL NOT SUCCESSFUL

Large gaps in between posts

Lack of post variety

Not prioritizing reach, which is with video

CONTENT PLANNING



Instagram
LINKING CONTENT ACROSS PLATFORMS

Pinterest
Facebook
(Threads)

Automated Publishing
when accounts are linked

Resharing Content when
you download through a

third-party app

TikTok



Meet The Team How did you do that?

“TAKE-HOME” CONTENT IDEAS
Recap Work In

Progress



Facebook Event Graphic, Youtube Video

CONTENT SIZE RATIOS
Profile Pictures Photo Posts TikTok, Stories, Reels

1:1 4:5 9:16
16:9



BIG TAKEAWAYS
Faces = Engagment

Consitancy is key

Video content is the current trend



@giselle.genova Giselle Genova
gisellerosegenova @giselle.genova Giselle Genova

LET’S CONNECT!


	GROW SMARTER ON SOCIAL
	STRATEGY, ANALYTICS & CONNTENT PLANNING
	GISELLE GENOVA

	SOCIAL MEDIA PLATFORMS
	WHAT IS CONTENT?
	INSTAGRAM
	68%
	44%
	47%

	FACEBOOK
	My business has a physical location
	I am hosting events
	My business has loyal customers

	TIKTOK
	I want to create video content
	I enjoy music & viral trends

	PINTEREST
	LINKEDIN
	Post as little as 2 times a week to be in the top 10% off users on LinkedIn
	I am hiring


	SOCIAL MEDIA DEFINITIONS
	REACH       ENGAGEMENT
	THE CHAIN OF REACH & ENGAGMENT

	Post
	Initial Reaction
	Increased Promotion
	Increased Reaction

	CONTENT PLANNING
	SUCCESSFUL
	Story
	Video
	Post
	NOT SUCCESSFUL


	LINKING CONTENT ACROSS PLATFORMS
	Pinterest
	Instagram
	Facebook
	(Threads)

	TikTok

	“TAKE-HOME” CONTENT IDEAS
	CONTENT SIZE RATIOS
	16:9
	1:1
	4:5
	9:16

	BIG TAKEAWAYS
	LET’S CONNECT!
	@giselle.genova
	Giselle Genova


